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Art activities at KERA’s Daniel Tiger Be My Neighbor Day, November 2018. (Photo: Jason Moseley)
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LOCAL VALUE
KERA’s family of broadcast and online services reaches the fifth-largest media market in the country
via television, radio and online media.
Since 1960, KERA has worked to forge relationships with individuals and families in our community
through programs, news reports and local events that educate, engage, inspire, inform and entertain.
Our organization is now reaching new audiences by making our content available, both live and on
demand, through multiple digital platforms.

2018 KEY SERVICES
In 2018, KERA provided these key local services:
•

Thousands of hours of educational programming, community initiatives and online resources
for children and adults.

•

In-depth news coverage of education, poverty, health care, science and technology issues.

•

A unique multiplatform arts service with in-depth arts journalism, a robust culture calendar and
information about public events.

•

A diverse music radio service with local artists, in-studio performances and live concert series.

LOCAL IMPACT
Each week, more than two million people across North Texas and the globe watch, listen to or read
content on KERA TV, KERA FM, KXT 91.7 and our network of digital resources - websites,
streaming audio and video, mobile apps and social media.
Our organization also goes beyond our broadcast and online services by working directly with the
community through specific learning opportunities and other events that touch lives.
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IN THE COMMUNITY
KERA is a not-for-profit community television and radio licensee
located in the greater metropolitan area of Dallas/Fort Worth,
the nation’s fifth-largest media market. KERA produces original
multimedia content, carries the best in national and international
public television and radio programs, and provides online
resources at kera.org.
KERA TV broadcasts on digital channel 13.1, KERA Kids 24/7
on channel 13.2 and KERA CREATE on channel 13.3. KERA
FM broadcasts on 90.1 in Dallas/Fort Worth/Denton, 88.3 in
Wichita Falls, 100.1 in Tyler and 99.3 in Sherman. The
organization’s music station, KXT 91.7, broadcasts to greater
Dallas, Fort Worth and Denton (and to the world at kxt.org). In
addition, KERA offers extensive arts coverage at
artandseek.org, comprehensive local, national and world news
coverage at keranews.org, and a variety of learning and
curriculum resources at learn.kera.org.
Through content that informs and motivates, KERA touches
more lives each week than any other regional educational or
cultural organization. With KERA, children experience the joy of
(Photo: Denita P. Malvern)
learning from early childhood up through their elementary years;
and adults benefit from continuing opportunities for lifelong learning. Our public media service rests on the
core beliefs that knowledge enriches life experience, and a better-informed citizenry is able to make smarter
choices.
KERA attracts a significant audience for children’s
educational television programming, making it among
the largest preschool learning environments in the region
and ranking it in the top five compared with other U.S.
public broadcasting stations. Research-based children’s
programs are available around the clock on KERA Kids
24/7 – a dedicated children’s programming channel
added in 2018 – and 12 hours per day on KERA’s
primary broadcast television channel. Each week, KERA
reaches a combined audience of more than 600,000
North Texas children on these channels with free
educational programs that inspire and nurture curiosity
and the love of learning.
(Photo: Denita P. Malvern)

2018 LOCAL CONTENT AND SERVICE
REPORT TO THE COMMUNITY

IN THE COMMUNITY
START SMART TEXAS
In January 2018, KERA launched a project called Start Smart Texas,
which sends texts with tips on child development and early learning
to parents of young children. Parents choose to receive texts in
Spanish or English, and provide children’s birthdates so messages
remain age-appropriate as a child grows. Each week, they receive
practical tips for helping their children learn – everything from
practicing colors and counting while grocery shopping to building
listening skills by guessing what comes next in a story. Content
comes from trusted sources, including PBS Kids and the PBS
Parents Child Development Tracker.
By the end of December, more than 3,000 families had signed up for
the service, representing almost 3,500 children. A Corporation for
Public Broadcasting grant helped KERA understand the needs of
those families, and plan targeted outreach to low-income areas and
families who speak Spanish at home. This outreach will help broaden
the reach of the Start Smart initiative.
In April, KERA hosted a free Start Smart community event at Dallas
Heritage Village. Nearly 800 people attended the event to engage
with activities and meet their favorite PBS characters, including
Super Why, Nature Cat and Daniel Tiger. KERA’s diverse partners
for the event included United Way of Metro Dallas, AVANCE,
Parkland Hospital, and Prevent Blindness Texas, which provided free
vision screenings for 80 children.

SESAME STREET COMES TO
ARLINGTON
KERA helped bring Sesame Street to a packed
crowd of 4,700 North Texas residents for a family
engagement event at The Parks Mall at Arlington
in April 2018. KERA partnered with Sesame
Workshop for the event, which included a live
interactive show with Abby Cadabby and Elmo,
digital activity stations, a reading corner and
photos with characters.
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2018 LOCAL CONTENT AND SERVICE
REPORT TO THE COMMUNITY

IN THE COMMUNITY
RACE IN AMERICA SCREENING AND DISCUSSION SERIES
KERA’s community engagement staff held a special Race In America film screening and discussion series as
part of the Indie Lens Pop-Up program, featuring documentaries seen on PBS’ Independent Lens. KERA
partnered with the City of Fort Worth Human Relations Unit to present three programs:
•

In January 2018, nearly 200 people attended a
screening of I Am Not Your Negro, the Oscarnominated film about James Baldwin, followed
by a conversation led by former KERA and Fort
Worth Star-Telegram journalist Bob Ray
Sanders.

•

In February 2018, KERA co-hosted a Tell
Them We Are Rising: The Story of Black
Colleges and Universities film screening with
over 200 attendees, followed by a panel
discussion with local African-American leaders
and HBCU graduates.
(Photo: Denita P. Malvern)

•

In March 2018, KERA presented Dolores: The Story of Dolores Huerta, the co-founder of the first
farmworkers union with Cesar Chavez. Over 100 people attended this program, co-hosted by KERA
and the City of Fort Worth’s Women’s History Month Initiative.

‘THE VERY HUNGRY CATERPILLAR’
PERFORMANCE AND OUTREACH
KERA organized a trip to the Dallas Children’s Theater for
children from Vogel Alcove, which provides a broad array of
services for children facing homelessness. In February
2018, Vogel Alcove families attended a special
performance of The Very Hungry Caterpillar and
participated in hands-on and activities designed by the
KERA engagement team to help children develop early
literacy skills.
(Photo: Jason Moseley)
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IN THE COMMUNITY
‘THE MAYO CLINIC’ HEALTH FAIR AND
SCREENING EVENT
KERA partnered with Methodist Health Systems on a special
community screening of Ken Burns’ latest documentary, The
Mayo Clinic: Faith-Hope-Science. This event also included a
panel discussion moderated by KERA’s Sam Baker, host of
Morning Edition and the weekly consumer health series “Vital
Signs.” Event attendees were also able to participate in a
health resource fair with blood pressure screenings, stroke
education, a healthy food demonstration and a KERA Kids
area on health and wellness, including beloved PBS KIDS
character Arthur.
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SUMMER ENRICHMENT PROGRAM: PBS KIDS READ
KERA’s Summer Learning Challenge just completed its fourth year. Over 400 children from 60 Texas cities
and eight states participated in our summer campaign to help combat summer learning loss. And 315
children from Fort Worth, West Dallas and Jubilee Park in Southeast Dallas participated in specialized
summer enrichment programming throughout the summer. These activities included a two-week summer
camp in partnership with Big Thought’s City of Learning initiative, the Fort Worth ISD Vital Link program and a
four-week PBS KIDS READ program at the West Dallas Public Library.

KXT 91.7 SPOTLIGHT ON LOCAL MUSIC
KERA’s Adult Album Alternative-format music station KXT
91.7 celebrated its second annual Local Music Month in
October. In addition to an increase in airplay for North
Texas, KXT partnered with Four Corners Brewery in Dallas
and local record label Field Day Records to host a Local
Music Showcase. The showcase included station hosts and
performances by bands from Dallas, Fort Worth and
Denton. KXT and Art&Seek continue to bring North Texas
musicians into the studio year-round for live performance
sessions and interviews, all archived on KXT.org.
(Photo: Lauren Menking)
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IN THE COMMUNITY
DANIEL TIGER BE MY NEIGHBOR DAY
KERA hosted its second Daniel Tiger Be My Neighbor Day event
in October 2018. There were over 2,000 children and families who
participated in a variety of service projects to benefit local
nonprofits. Event attendees were able to assemble:
•
•
•

756 toiletry kits for homeless residents at Family Gateway
200 “bye-bye bags” for children at Vogel Alcove
75 handmade cards for Scottish Rite Hospital patients

As part of our year-long celebration of the 50th Anniversary of
Mister Rogers’ Neighborhood, we sponsored a shoe drive for
Soles4Souls. North Texas families and local VFW locations
helped us collect over 1,000 shoes, hats, gloves and scarves for
families in need. Many of these donations were collected during
the Be My Neighbor Day event.
(Photo: Jason Moseley)

BUILDING AUDIENCE FOR DIGITAL
EDUCATIONAL RESOURCES
KERA’s education staff regularly provides presentations to
educators, students and parents on using rich digital
educational content, ranging from PBS Kids videos and
games to sophisticated lesson plans found on PBS
LearningMedia based on shows like NOVA and
Masterpiece. During 2018, these audiences reached more
than 550 people, including students and teachers at a
magnet high school, librarians at an annual regional
conference, in-home early childcare providers and prekindergarten teachers at our first-ever Ed Camp.
(Photo: Kit Lively)
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STORIES OF IMPACT
KERA’S ART AND SEEK CONNECTS NORTH TEXANS TO THE ARTS
Events and profiles from over 4,000 arts groups
and venues are represented on the Art&Seek
calendar at artandseek.org. The calendar also
offers calendar information to other organizations,
including the Dallas Office of Cultural Affairs,
Dallas Arts District, and the Greater Denton Arts
Council. Highlights from the calendar are heard
daily on KERA FM and KXT 91.7.
The weekly Art&Seek Spotlight focuses on
compelling stories from the North Texas arts
community. The reporting airs Thursdays during
All Things Considered on KERA FM, and
expanded versions of our radio pieces can be
found online at ArtandSeek.org. The Spotlight
highlights the breadth and diversity of our artistic
community. Standout pieces included:
•
•
•

(Photo: Olivia Peregrino)

The artists exhibiting at MaricónX, featuring the work of North Texas’ LGBTQ Hispanic community.
Denton artist Taylor Barnes, whose minimalist works address issues or race and identity.
Mariachi Rosas Divinas, the first all-female mariachi band in North Texas.

Art&Seek’s popular State of the Arts conversation series expanded to Denton in fall 2018, with an event that
featured local arts community leaders and provided opportunities to learn about new arts spaces in the city,
connect with new faces and explore emerging trends. KERA hosts two conversations a year with our partners,
the Greater Denton Arts Council, The Kimbell Museum in Fort Worth and the Dallas Museum of Art. On air
and via digital platforms, KERA offers weekly interviews with different arts newsmakers from North Texas,
including:
o
o
o

Will Power, whose play “Fetch Clay, Make Man” explores the unlikely friendship between
Stepin Fetchit and Muhammad Ali.
Anu Agarwal and Jitin Hingorani, co-founders of a new space for Indian art, Center Stage.
Jason Reimer and Martin Iles, who are rebuilding Denton’s classic Fine Arts Theatre.
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STORIES OF IMPACT
THINK: ‘A LINE DIVIDES’ CO-PRODUCTION ON IMMIGRATION
KERA’s signature conversation program, Think - now airing
on 23 stations across Texas and beyond - teamed up with
The California Report, produced by KQED in San Francisco,
to explore the family separation crisis at the border.
The stations produced an hour-long special called “A Line
Divides: 100 Days Since Zero Tolerance.” It featured in-depth
interviews and reports from both stations, along with reporters
along the border from San Antonio to El Paso to San Diego.
The special focused on a large tent encampment in Tornillo,
Texas, created to house kids who had been separated from
their parents and the national outcry that separation evoked.

(Photo: U.S. Department of Health and Human Services)

INVESTIGATING ‘THE PRICE OF PRISON’
It’s almost impossible to calculate the
exact cost of spending time behind
bars. The meter starts running at the
moment of arrest, and doesn’t stop
after someone’s released. From
lawyer fees to jail calls to probation,
incarceration can be financially
devastating.
KERA’s One Crisis Away project,
which chronicles life on the financial
edge, took a deep drive into the costs
for individual inmates behind bars, for
the families left behind and for society
as a whole.
The station shined a spotlight on a man with five children who’s spent half his adult life in and out of jail, and
another who, when faced with the high costs associated with probation, opted to go back into jail. The series
explored the racial disparities and history of incarceration, and profiled a brand-new district attorney who has
set an ambitious goal: to fundamentally change the system.
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SUMMARY OF IMPACT
•

KERA reaches over two million people each week with rich, informational, insightful content via
our broadcast and digital platforms.

•

KERA events have allowed thousands of community members in North Texas to interact
directly with station staff, learn more about important topics that our reporters cover, and
explore educational activities tied to PBS Kids programs and other resources.

•

KERA connects daily with our audience via social media, with more than 120,000 followers on
Facebook, Twitter and Instagram. KERA offers free mobile apps for iOS and Android, including
KERA Radio and TV and KXT 91.7 streaming and on-demand audio apps, with over 140,000
downloads.

•

KERA’s Think podcast is among the most popular local podcasts in public radio, averaging
around 250,000 monthly downloads. And, KERA content is reaching thousands of new
listeners through the NPR One app.

KERA will continue to serve our audience through program growth, including expansion of our trusted
local news reporting and our service to children and families, and providing continued opportunities to
engage more people in the rich civic, cultural and educational life of North Texas.
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